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® auAUsEnaudAy e Service Excellence: Whlanudeansvesgnan, lalauaznisuey
UszaumsaliiuauAInniIg

® LuIAn Marketing 6.0 NMWNNIAAIAIUELIAN Way NanszrUTeaAlladfivriise

woinssunarUszaUNsaiuesgndn udssansenuiidsionisvinain

Predicitve Marketing

Contextual Marketing
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ANgEEuIaT (Timeline)
® Customer & Market Focus: ¥11AU3TNAUAILALANLABINITVBINANTY Customer
Journey Map
Aanssu: Connecting Moments: n13as1sUsvaunsaiifivavedsiiuszdnsnimeiiu Journey
Map
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10:45 - 12:00 U. adail 8 nmsdudyauvesuurlifuguilna (Consumer Trends Radar)
® 23AUTENAUVRLNSUA (Elements of Trends): ﬁugmmaammﬁaami (Basic of Needs),
fiuimasunasuLUas Driver of Change), ez WwinNT3U (INnnovations)
o flugnumesanufens (Basic of Needs) - Ansigvifiugiuvesanudesnis Tnesneds
#ann1s Maslow’s Hierarchy of Needs tay Manfred Max-Neef’s Fundamental Human
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o hduirdeuruiUAsuuUas (Driver of Change) - A w3dn mmudsuudasusinane
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fanssu:
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® [9n35U Consumer Trends Radar
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13:00 - 14:25 u. Watadi 9 Emerging Technologies for Personalised CX wialuladfignelunisady
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e a3esile Data Mangement Tools ﬁﬁama’%mismmiaﬁmaqqﬂéﬁ
o waluladeng 9 oA AR, VR, Spatial Computing, Al and Machine Learning
® Immersive Technology Way NM5&319 Immersive Experience
® 298197154 Data Analytics, Al, W Machine Learning Tumﬁmwﬁ‘ﬁaaﬂaqﬂﬁ%ﬁa
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- ponuuuUszaunisal Delight inunislamaluladsivade
- eenkuuUTEaUNTal Peak-end Rule wunislamaluladsivasdy
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14:40 - 16:00 u. Watefi 8 Designing Breakthrough Customer Experience
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® UTCC’s AIMS Framework (Al Integration for Modern Systems)
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