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Uil 1 Wugruuaznisi Al anldlunagnsnisnain

Day 1 #adan15ausy

09:00 — 10:30 u. #tadl 1 Al & Data-Driven Marketing Landscape

wwaldy Al Marketing & Digital Transformation

®  Al-Driven Digital Transformation Al fduUasunUasiinisgsiauaznisnainegials uazanudndu

Wenagnslunisin Al unld

® Alas Your Copilot & The Future of Work in Marketing — unumves Al gAntuauIAnTasnui

NTIAAN

®  Key Al Trends in Marketing (2024 & Beyond) - dUanuwaltiua1dn 1w Al Personalisation,

Predictive Analytics, Generative Al
® Al for Competitive Advantage - Al ¥agasanulaseulunisudsiuvesgsnalaetials

®  Al-Powered Customer Journey Mapping - nM153asgsiiduniansanaulavesgnaneig Al

Al fumsiuasuuUasngAnssuguilan
® Al & Consumer Behavior Shifts - m3tUaguulamginssuguilaaainnisld Al
®  Hyper-Personalisation with Al - Al ffun1safisuszaunisaignAanizyana

® Alin Social Listening & Sentiment Analysis — n15l4 Al 3Lﬂ§13ﬁm’maﬂLﬁu‘uaﬁ@ﬂﬁm’m Social

Media
®  Predictive Analytics & Consumer Trends — Al ffun1s¥iuNguIlIINgANTINTBIGNAN

® Al & Voice/Search Behavior — HaNT¥NUYed Al siangAnssunsaumvesuslag

Case Study - USewiiuszauaudniann Al

®  AlDriven Marketing Success Stories — nstifnunaingsiafild Al lunsnainegalszauanudige

®  Alin E-Commerce: Amazon & Al Recommendation Systems — Amazon 14 Al #5195z uunugiih
Fudetls

® Alin Social Media Marketing: TikTok & Algorithm-Driven Content — TikTok 14 Al USuussiinnau
WLy Engagement

®  Alin Advertising: Google & Facebook Ads Automation — 1514 Al lulsiwauiuu Programmatic
Advertising

®  Al-Powered Customer Service: Chatbots & Al-Driven CRM - Chatbots wag Al Iumsﬁmsgﬂﬁw

duius
®  Al-Powered Personalisation - #e813nsld Al iite1enagnsmsnaialubuy The Segment of One
flanssu:
®  Workshop: Lﬂuﬁ%’]’ugimsuﬁ Al LU 19U Generative Al, Predictive Analytics, Al Chatbots AU {]zy'vn/

lonna Tugsfa
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®  Workshop: 1% CustomGPT d@1¥u Al-based Market Gap Analysis 3A5gsigutanaglanianianis
aan laedou Keyword/deyagnanvinssuvaswmu liveli Al 3uas1gsi Market Gap (W Yosineinudum,

¥9931991U positioning) 1AM aaradagtuliesls-isvnesls-asasumeerls

10:30 - 10:45 4. | WNLUsA
10:45 - 12:00 1. ﬁ?%a‘ﬁ 2: M50 Al Tu Customer Insights & Segmentation
o audAnvestoyagnA (Customer Data) Tunisnanngalval
o Al ffu Customer Insights: Wasudeyalidunagvdmnisnain
o walulad Al ﬁLﬁm‘fJ’mﬁumﬁmeﬁgﬂﬁw 191 Machine Leamning, Predictive Analytics, Natural
Language Processing (NLP)
o Case Studies: wususiUszaumudsalunsly Al iasesignén
nsaasevidayagnén (First-Party Data & CDPs)
° Ussmwua&%a;&aaﬂnﬁm First-Party, Second-Party, Third-Party Data
o manszmuvasmIBndnldnugniluniafuieya
o wdadflouazunanviefuililumsnusiuuarumsianisteyagnén (Customer Data Platforms -
CDPs)
. rm‘Lﬁ?iauiaﬁa;gammméwm 9 WU CRM, Social Media, Website, Mobile App
e Al'lun19%1 Data Cleaning & Data Integration
o 3B A Tsesinginssugninuasiannagndnudeyaiile
nsld Al uusngugnén (Predictive Analytics & Customer Lifetime Value - CLV)
e NSLUNANGNAMIEY Al: Rule-Based vs. Al-Powered Segmentation
e n3ld Al uag Machine Learning TumsiiasgsingfinssuiarANudonvesgnin
e Predictive Analytics: nsmanTsalngAnssugnAuazuildtlusuag
e Customer Lifetime Value (CLV) 1% Al fuisuazUssiliugamvesgnausiazngs
o Case Studies: n3th Al lulfifleusunagvdnisnmalians fuusazngutimne
11311 Al-Powered Customer Insights lul{Tunagnsnisnain
° mﬂ‘ﬁ"ﬁayja@]ﬂﬁ%ﬁaaaﬂLLUU Personalised Marketing Campaigns
o 311 Al ulglu Customer Retention & Loyalty Programs
e Al flun13a314 Predictive Customer Journey Mapping
o msiamakarUFuuTInaensnsnaIncag Al
fiangsu:
e Workshop: @519 Customer Persona Aag Al
e Workshop: 401 RFM Model (Recency, Frequency, and Monetary value) Wieruans CLV L'ﬁaﬂﬁu
waysEANANDIINUANAENSE MU AUAaZNEY
12:00 - 13:00 4. | WRFUUTENIURMNINAINTU
132:00 - 14:30 . #atafi 3: Al-Powered Personalisation & Content Marketing

Al Tun3d314 Personalised Ads & Dynamic Pricing

®  wanMeuYes Al lumsaialawanuwuuanizyana (Al-Powered Personalised Ads)
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o nsld Al TlunisuSusiadusuuuleundn (Dynamic Pricing)

o odaunaniesu Al 7ildlu Personalised Ads wax Dynamic Pricing 1t Google Al, Facebook Al,

Adobe Sensei

15149 Generative Al Tu Content Marketing
®  Generative Al Apagls uazdunumegslslunisnaie
o msld Al itoasneumudluguuuusig q 1wy unan Tnadladeaiifie 3ile wazdiua
e wdnn1sves Al Copywriting - madeutenulavanuaziiomingld A

e Al fumsasinnlanarnsfiniuudnludf

fanssu:
®  Workshop: naaasldf Al Sinsigvideyagninuarasaunuialamandiuiuussmamainsugnin
®  Workshop: naaadld Al #519Aa1nud
14:30 - 14:45 4. | WNLUSA
14:45 - 16:00 . Watiafl 4: Al-Driven Advertising & Budget Optimisation

Al iU Programmatic Ads & Media Buying
e Programmatic Advertising fAoagls way Al funumetisls
e Real-Time Bidding (RTB) wag Al-Optimised Bidding Process
e n15%1 Audience Targeting uag Retargeting A2 Al

e Case Study: o115l Al Tunstelawanuwuusmlusia

514 Al JAs129i ROI vasuauUgylawan
*  MTIATIEI Key Performance Indicators (KPIs) vaaupuiuaylaisan
e 314 Al ALAs1894 Conversion Rates, Click-Through Rates (CTR) Wag Cost per Acquisition (CPA)
e Al Attribution Models: msies1zvivasmafiiinasie Conversion
o Msld Al vhuwnsunlinussansnnlavan (Predictive Analytics)
e Case Study: msld Al 2iAs19 ROI wazananlddnelawan
Al Bidding Strategies & Budget Optimisation
e Al Bidding Strategies (Smart Bidding, Target CPA, Maximize Conversions)
o msld AlleuFusulamsanlinzauuuuSelugR
e Al Budget Allocation: msdnasssulsyanalawanliupazunanvosy

o n5ld Al USuwegganungAnssuguslaauuuidealn

Aanssu:

Workshop: Jias1zvideyalavan & USunagns Al Bidding

a;ﬂ’a’uﬁ 1 Reflectio
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Ui 2 nagnsideanuaznisinluldase

Day 2 #dansausy
09:00 — 10:30 . #atadl 5: Al & Predictive Analytics for Marketing Strategy
A5l Al aranisaluunldiunann (Al-Powered Market Forecasting)
e Market Trends Prediction with Al - 3814 Al AinsigainwdluiasngAnssuvewmann
e Real-Time Market Intelligence - 311 Al idiaseiidayai3oalsl lilemanisainsiasuudaswes
HAN
e Al-Driven Competitor Analysis — n15l4 Al Sis1zinsudsdumenisnanuasuiiliuveIgue
Al La2A153LA129 Customer Churn & Retention
e Understanding Customer Churn & Retention - A1M3MaN8LarANEIAYYRITNIINTINEIGNAN
e  A-Driven Customer Segmentation - 3514 Al uisngugnéiiternnnisaingfingsa
e Predicting Churn with Al - 11514 Al Wag Machine Learning mmmizﬁqﬂﬁﬁﬁmmﬁﬂﬁﬁmi
e Retention Strategies Powered by Al - nsldf Al senuuunagmssnygnuasidia Lifetime Value
Case Study - Predictive Analytics lugsfiaass
e Case Study 1: Al-Driven E-commerce Strategy - #30e14n15lY Al Tias1evinginssugniuay
AIAN1SAl ORI
e  Case Study 2: Al in Subscription-based Business - n15l4 Al A1an1sal Churn LLazW@umﬂaqmﬁ
Retention
e Case Study 3: Al-Powered Customer Experience - #30819mslt Al af1edszaunisalgnAniuns
AIANTTBINEANTY
fianssu:
o Workshop: 19 Al Tinswsiuunliunanalugnamnssuiianla
e Workshop: 3ins1e¥idaya Churn uwareanuuunagns Retention lngly Al
10:30 - 10:45 4. | WNLUAT
10:45 - 12:00 4. ﬁ’s"ﬂla‘ﬁl 6: Al-Driven Customer Engagement & Automation

Al Chatbots & Voice Assistants T Customer Experience
o AudIARYTe9 Al Chatbots ay Voice Assistants TunisenseAu Customer Engagement
o Uszlanwuad Al Chatbots: Rule-based, NLP-driven, Generative Al
e ANMULANAIIENING Chatbots, Voice Assistants lag Conversational Al
e Al Chatbots Tu Omni-Channel Experience: n1sldaulu Website, Social Media, tag Messaging
Apps
e Case Study: f9813n15l4 Al Chatbots & Voice Assistants fiuszaunudnse

n15Wd Al Automation Waulas Omni-Channel Marketing
] ﬁyugﬂu‘uad Al Marketing Automation: n13v191ues Al Tusguu CRM waz Marketing Automation
o Al ffu Omni-Channel Marketing: nsifioslesgninliilisessiossvinsamsonulatiuazeenlat
e Aluag Predictive Analytics: nsldf Al mamsalnginssugnéniiteusuusisdernuuazdolaue

o M5l Al'lu Email Marketing, Social Media Automation, ke Programmatic Ads
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e  (Case Study: A5k Al Automation Lﬁm Conversion Rate uag Customer Retention

fAanssu:
e  Workshop: 8anuuu Customer Journey #7g Al

e Workshop: 8anuuu Automatic Workflow @ag Al

12:00 - 13:00 4. | SuUszmiuamisnansdu
Watafi 7: Ethical Al & Data Privacy Compliance
13:00 — 14:30 1. | MIViURMuR e PDPA & Data Ethics
o nsswUnysiiAuasastoyadiuyana (Personal Data Protection Act - PDPA) fieegls uaziinanseny
agglsron1sviinisnain
o unuwwes Al Tumsdanisdeyagniuazainandusdiudy
o vhlu PDPA Feddnysionisnanafiduindeusne Al
e 11598 Consent kazn15l4 Al Tun1svi1 Personalisation agsgneias
o sl Al Transparency & Explainability titelsignénidnlanislideya
e N13599NLUU Al Compliance Strategy Taanadsiu PDPA
wadansld Al agnsfiadesssusazaulusslaluaunisnain
e Al Transparency & Explainability: vl Al fienalusslauazidnlalade
e Faimess & Bias Mitigation: 35aneafives Al WieliAneudussalunshnisean
e Informed Consent & Data Minimisation: n13veANuBugeNIngniuazannislideyadilisniu
e Alin Targeted Advertising & Personalisation: LLmUﬁﬁ'ﬁﬁUaaﬂﬁ&J‘Lumiﬁﬂ Al-Powered Ads
fangsu:
e Workshop: inngiiuangynisaanainnsdiinwiiaziin PDPA uazkumaudile
e Workshop: msidenfanssufidiesverubuseniiofuiiedu Privacy Concerns VDIGNAN
14:30 - 14:45 4. | WALUAS
14:45 - 16:00 . Watad 8: Al Marketing Strategy & Implementation Plan

N1598NUWUY Al-First Marketing Roadmap dw3ugsiia

®  Understanding Al-First Marketing
" AUNNNY ey 99AUSENIUNEN U84 Al-First Marketing
= asdUszneuivhlvinagnd Al Ussauniudise

® Al Tools & Platforms for Marketing Strategy
" pumuaesio A mﬂi’ﬂumﬁawLLNuLLaxﬁWLﬁuﬂaqmﬁ‘ 1w CRM, Chatbot, Predictive

Analytics

o vumumsih Al nldlumslinsievideyagnA wae Customer Journey

®  Building an Al-Driven Marketing Roadmap
O Al Marketing Maturity Model: sgauaaansid Al lunsans
O MuuATEAU Maturity uay 1Wvngesdnsau Al
O 88nluy Al-Driven Strategy ez Marketing Funnel ﬁaamﬂﬁmﬁ’uLﬂmmaqiﬁwmﬁm

®  Aligning with IT
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O MuuNuNS¥aUTmAY Chief Information Officer (CIO) Lﬁa'mﬂaqws‘ T
0 wénmsUsudiunazidon Al Tools wa Vendors wilunsdl Build or Buy
®  Building Al Capability within the Organisation

O Human Resource Development fausumsliiaudiu Al fuihefifeados sisdunis
Reskill uaz Upskill dwudmihiitaszduguims uae ssduUfiints museduiinusmds
Msuszidiu

O Human Resource Management AM59AlATIEs U sTinyhuILUY Cross-functional pods
(Marketer - Data Scientist - IT) uag dalifypansiidvinugi3os Data Analysis Tufiy
n50an

fanssu:

®  Workshop: @319nagms Al Marketing dwsusafnsvasam

aiﬂﬁ'uﬁ 2 Reflection
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D15ENAY UUTANING188LALING 108U IRNTSUFDENTHIAN UNINYIGEATUASUNTI LR
N331N3 AYN531NNT Digital Economy wemsilnguazanimensiusisussmelng
‘1/1‘U'§ﬂ‘13’1 mumiwmaaumawwaaamwa Iﬁmwmaammm%ummmaﬂmwﬁum
fiUsnw 1A5an15 SME Big Data dinauduaSudaminvunnnasuasiuingen (aea.)

AMBIUIY LAATINIAIYE

Managing Director, Work360 (https://work360.in.th)

1971989 Facebook Page Al v19¢l5lat19 wa

Hlleuniisde ChatGPT Playbook Aﬁi/f/@@?ﬁﬁdé’qywa“o%d ChatGPT

919159N LAY UUAMINGIaeuarING1 U InNTTLARASHIAN UNTINYIRLATUASUNTILIA
9191597 AY UuAnIng1ae LmInerdeienisalneg }
Avinwuarineins sunismann Wiiunthenunesguazaaensutuh

wasiudyeINgIns

Y

WYIYNITNTIANI UazU3msMsdnnulag | UsEn wdulegni saanewend (Usendlne) 911n
ADUNNNTIUALLDUAILLAL BSauwUaa (88%) 02-661-7750 #ip 221, 230 way 233
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