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1. Master the Framework: Wilauazanunsauszgndld Framework mstanGosnedoya (Data Storytelling
Framework) fausinssesnany, mslases, nsaddasados, Taufniniaue

2. Develop Analytical Thinking: m:ﬁﬂﬁ%’ﬁﬂiuﬂWﬁmiwﬁﬂﬁa;@Lﬁa AU L%"aﬁnﬁ‘ziauag: (Finding the
Narrative) LLazmmm@?ﬁwmuL%nﬁﬂﬁﬁﬂﬂgi Insights ﬁﬁ@mﬁh

3. Enhance Narrative Crafting Skills: finduwmaiianisadislase3os (Narrative Structure) nsliiniwn waznsadns
o15ualiam wendsudeyaiuiaud i duGessmiifinnuuasnsmds

4. Leverage Visualization Strategically: [Souinagnsnisiienuazeeniuy Data Visualization Plalifpuaasny
wiansnsadoansUssiiuddyldetnudunuaznssgn

5. Utilize Al as a Co-pilot: Fu3Tmsli Generative Al Tugts (Co-pilot) Tuynduneu faudnisszauaues, agu
foya, S10dlom, luaufansasrdldndmsu Visualization

6. Apply to Real-World Scenarios: {l10usuazlaasiien Workshop 3nnsalfinuass \ioa$ns Data
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Day 1 s1eaziduaiadanisausu

#2189 1 The Core Framework: From Data to Decision (37957n37U Data Storytelling: mn‘gﬁaa;lja
dnsdngula)

® Why it matters (Revisited): n3iifinu1 "Before-After" Muanandaveansianizesietoya

09:00 u. - 10:30 u. ® The 3 Pillars Deep Dive: lzdnesnusenaumnan (Data, Narrative, Visualization) wag

AUAUNUSITIEN
® Introducing the Framework: @81 Framework n1sAnagnadussuuiiiomunuvedisos

Workshop 1: Deconstructing Success: QJLSEJN%H’AJLﬂﬁ’]zﬁl,l,azaamiﬁﬁ Data Storytelling 1Uszau

°o & | . . A o 1% ada & o
ﬂ'ﬂ']lla’]Lﬁﬁ]ﬁ]']ﬂﬂ/la']ﬂﬂa']ﬂq@]aqﬁﬂiiu (1 Netflix, SpOtIfY) LWEJVHQFJ']@JLEUWIC\] q0AR° LUBNYN

10:30 W. — 10:45 W, | WNLuAS

#adadl 2 : Finding the Story: The Art of Asking the Right Questions (N15ALWN389317: ANEAS
wazdatvasnsaemany)
10:45 u. - 12:00 w. ® Technique: 5% Exploratory Data Analysis (EDA) Lile "d1i" 394512 Lilurasuna
® Methodology: mséﬁ%amﬁgwuumms&?@ﬁmmL%aﬁﬂ (Data-Related Questions) ﬁazﬁﬂﬂqj
Insight
® Al as an Analyst: .allan1514 Generative Al 9185zauELDq, f?lgdauuﬁgm wazdsiateya
o
Workshop 2: The Question Lab: 91ngadayasiags (Case Study) §i3eiflnissauidsnagns uasld

Al HIYWIMUIMNNITIATIZNA

12:00 4. — 13:00 . WNSUUTENIUDINITNATU

%2t 3 : Crafting the Narrative: Structuring Your Data Story for Impact (n15a319unuizas: 219

Tassasnaisaadaamndayalinsandgs)
13:00 W. - 14:30 . ® Narrative Structures: WzANlATIATIINTSEEILUUANGY waeIBUSUlTRuTaya

® The Power of Words: wmallan1s@aua1asune, %ive, wazAusseneusenaunsinlvminaulaway

FaLau

14:30 W, - 14:45 3. | WNLUAS

wadefl 3 () : Crafting the Narrative: Structuring Your Data Story for Impact (nsad1euny
Fas: MelassaiaFasdandayalvinganegs)

14:45 4. - 16:00 u.
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® Al as a Copywriter: 33n15 Prompt T Generative Al t18313lA59304, Weudefuredeys, uay
asUUszinudey
Workshop 3: Storyboarding Your Data: Q’L%‘EJuﬂﬁ Insight 910 Workshop 2 1185749 Storyboard %3
Tasai3esd w3y Data Story vesaues Inedl Al uiftae

Fuil 17 ganau 2568

Day 2 S19azideniiatan1seusy

¥adaf 4 : Visual-Driven Storytelling: Choosing the Right Chart for the Right Message (tnatin
- v = v <
nstanBasRlenIn: wennsnlinseusziau)
® Beyond the Basics: lallgua "nsulurisinayls’ widu "aglinsmuiaiieranises 'nns
09:00 . - 10:30 u. Wisuiey' limsamdsigalaegnals’
® Strategic Chart Selection: Framework Tunisiaennsinlidenadediu "Message" IfoIn153y
o
® Decluttering & Focus: inallansaaneaudssuniulunsim (Chart Decluttering) ielvig5uans
Infaludsnddeyiiagn
. .. v Yo o ' Moy " v, 9] P
Workshop 4: Chart Redesign Clinic: {issuaglasudegnansimi ldd" uay "weldld" ufasile

redesign Tvallvidoanslanvu nianefusemema

10:30 W. - 10:45 4. | WAwsN

#adadl 5 : Al - Powered Visualization & Advanced Reporting (MslY Al @319a55AnuUAINLaE
swmmﬁﬂguga)

® Al for Charting: wmafian1sly Generative Al (iU ChatGPT Gemini, Claude) 8tuztin
10:45 . - 12:00 u. Usztnnnsmuazad1esnuluy Visualization

® Automated Narratives: n3difinwuazinaiianisld Al ad1s51891un3e Dashboard 717

A195UN8YUTENBY (Annotated Dashboard) Tngdmlusia

® Creating Infographics: #&nN1598nWUY Infographic fitawlauazidnladne

Workshop 5: Al Co-pilot for Visualization: gi3euflnly Al Lﬁa‘dwa%’w,l,azﬂ%'uﬂiﬂ Visualization 210

Storyboard fivil3luSuusn

12:00 4. — 13:00 . WNSUUTENIUDINITNATU

Wadad 6 : Capstone Workshop: From Raw Data to Final Presentation (Workshop 11/159: asile
13000 - 14300 | L2 Juastiiaue Data Storytelling atiuauysal)
® Bringing It All Together: Q’L%‘&Ju%ﬁnaﬂumii’miw?aﬁL%falumﬁy’mm (Framework, Narrative,
Visualization) \itea$1emad1u Data Storytelling %uqﬂﬁwmﬂ Case Study WnU@IMaNgns
® Presentation & Peer Feedback: usiagnautinausnanuvamuiadluguiuy Data Storytelling

(FAPLa0 5-7 ud)

14:30 — 14:45 1. WALUSA
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Wadafl 6 (si@) : Capstone Workshop: From Raw Data to Final Presentation (Workshop SL‘ViiyJ': a9
fead1euaziiniaue Data Storytelling atuusuysal)

14:45 1. - 16:00 W. ® Instructor Critique: 810513 Feedback fangAnuazannsnthluudulssldais Inedsan
Framework ﬁaaumﬁy’mm

® Wrap-up & Key Takeaways: ajuiiladdsy, atialideddn, waswuamnanisiindusie

1oa

s Q‘
A5, NUAANA 19RSeUs U

o

duSanmsAnunseAuUsgenn1aRU Information Sciences 210 The University of Pittsburgh
ansgenisn Welmgsnumalulad Cloud, Big Data, Data Analytics, Machine Learning Wag
Al mﬁﬂmi‘ﬂ'aga WU Data Governance, Data Standards, Data Clearing House e Data

Catalog, ngnineAuATastoyaduUAna wasnAlulagAunsestoyadiuyans, lalefl 5G uay

nsdeastaya, sruvasaumAlamans (Geographic Information System: GIS), ialulagnig

a v

seyfiiaAULiug1geinenfien GPS/GNSS Wagn13iasan Useanuanu TATIE 190K
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