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Day 1 #adan15auUsy

09:00 - 10:30 . Watiafl 1 Al & Data-Driven Marketing Landscape
uwaldy Al Marketing & Digital Transformation
o nsld Generative Al Way ML Prompt Engineering
Workshop 1: Msifigu Prompt
® The Power Trio
Workshop 2: Kill My Idea
® Al-Driven Digital Transformation Al ﬁ’]éiiLUSEJULL‘UaﬂNmiﬁﬁﬁﬁ]LLazﬂ’]wmﬂaﬂﬁﬂi
wazaundudnagnslunisdl Al unld
® Al as Your Copilot & The Future of Work in Marketing — Unumuas Al Vjﬁﬁﬂ,uamﬂm
VORIUATUNITHAN
® Key Al Trends in Marketing — 8ulaauualtiua1an 19w Al Personalisation, Predictive
Analytics, Generative Al
® Al for Competitive Advantage — Al Feaseaulauseulunisudsduvesgsnale
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Workshop 3 : \nudduginsus Al 1 1iu Generative Al Predictive Analytics, Al Chatbots fiu

Tym/lonna Tugsia

10:30 - 10:45 4. | wWnwsA

10:45 - 12:00 u. Watadi 2: n15l4 Al lu Customer Insights & Segmentation
Al fumsiasunuamganssuguilng
® Al & Consumer Behavior Shifts - Msiasundamginssugfuslanainmsld A
® Al-Powered Customer Joumney Mapping - M3lasigiduninisinaulavesgname
Al

Workshop 4 : @313 Customer Journey a28 Gemini Deep Research

e Hyper-Personalisation with Al - Al ffun1sadaUszauNIsalgnATANIZYAAa
e Alin Social Listening & Sentiment Analysis — n15l4 Al Sias1sviruAniuvesgndn

N1 social media

e Case Study - Usuniluszauaudsaain Al




Co-Hosted By:

rethink

DUGA

tien
T

e Alin E-Commerce: Amazon & Al Recommendation Systems — Amazon 19 Al @59
syuuuuzinduaegsls
e Alin Social Media Marketing: TikTok & Algorithm-Driven Content — TikTok 14 Al U5u
wisTinmeumudiiowfia Engagement
Al AUKENNITNITAAIN
e  Marketing Strategy and Marketing Plan
o lpsfegnAivedsn Target Audience
e STP/ The Segment of One
e Blue Ocean SHift
Workshop 5 : The Segment of One
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13:00 - 14:30 u. #atafi 3: Al-Powered Personalisation & Content Marketing
Al Tun1sa319 Content Marketing

o wEnnsiugiumes Al lumsaddlavauniamsyana

® USP to ISP

o nsld Generative Al Tu Content Marketing
Workshop 6 : 14 Custom %o Copy ads GPT

o n5ld Al LileadismeumuRnIm (Text to Image)
Workshop 7 : @51901m618 Nano Banana

o nsld Al ifleadsreumudidss (Text to Speech)
Workshop 8: @31a1de9678 Google Al Studio

o sl Al ieadsreunuiiile (Text to Video)

Workshop 9 : @51936las8 Sora

14:30 — 14:45 4. | WaLusA

14:45 - 16:00 u. #atadl 4: Al-Driven Advertising & Budget Optimisation
Al Tuaulaan
e Al'lun1sa319 Personalised Ads & Dynamic Pricing
® NsANY
Al fiu Programmatic Ads & Media Buying
® Programmatic Advertising foagls uag Al Tunumeeials

® Case Study: M9819n1519 Al Tunstelawauuusnlud@

Al v Msdamslawanlunnaanasusig 9
® Al Facebook Ads
® Al Google Ads

® Al Tiktok Ads
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Day 2 #danseusy
09:00 - 10:30 . Watiafi 5: Al & Predictive Analytics for Marketing Strategy
nsassideyagndn (First-Party Data & CDPs)
o anudAtyvesteyagnA (Customer Data) lunisnaimgalval
o Uszinnuasdeyagnen: First-Party, Second-Party, Third-Party Data
e wansEmuresmssndnidaunnilunsiutoys
o 514 Al lun1391 Data Cleansing & Integration
o inesiiouazunantiefuililunisurmnazuimnsdanisdeyagndn (Customer Data
Platforms - CDPs)
n15ld Al uuangagné (Predictive Analytics & Customer Lifetime Value - CLV)
o NSUWUINGUENAWNIY Al: Rule-Based vs. Al-Powered Segmentation
o M3ld Al wag Machine Leamning Tun1silAs1eMingANTsaasAINADINITVDIGNAT
e Predictive Analytics: n1smAN1saingAnssagnAtaziuililueman
e Customer Lifetime Value (CLV) 19 Al AnuinuazUsziiugavesgnausasngs
e RFM Model (Recency, Frequency, Monetary)
Workshop 11 : RFM Model
10:30 - 10:45 1. | WALUAS
10:45 - 12:00 w. #atadi 5: Al & Predictive Analytics for Marketing Strategy (si8)

n1511 Al-Powered Customer Insights 1Uldlunagnsnisnana
. mﬂ%’%@;&a@ﬁ%ﬁaaamwu Personalised Marketing Campaigns
e 1511 Al nlglu Customer Retention & Loyalty Programs
n5ld Al aansaluulldunana (Al-Powered Market Forecasting)
e  Market Trends Prediction with Al - 38l% Al Saeuuiliiuasnginssurawmann
e Real-Time Market Intelligence - N1511 Al W1 vidoyaisualng Weaansainng
\WasuuUaseman
o 5 nguedesiio wiouuuziIeg1e Martech uaz Al fivisnzay
1. Data Collection and Market Listening
Consumer Behavior Analysis (Al and Predicitve)
Market & Trend Forecasting Tools
Martech for Engagement & Testing

ARSI N

Generative Al for Insights and Strategy
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e Data Visualisation
e Brand Voice & Brand Archetype
Workshop 12 : a%ﬁdﬂaqwﬁ‘mimmm Brand Playbook, Marketing Playbook, Content Playbook

12:00 - 13:00 4. | FUUsENMIUDMIINANNIUY
ﬁ’a%’aﬁ 6: Al-Driven Customer Engagement & Automation
13:00 - 14:30 u. Al Chatbots & Voice Assistants 11 Customer Experience
o ANUAIARYVDY Al Chatbots tag Voice Assistants Tunsenszau Customer Engagement
o  UszLAnNUee Al Chatbots: Rule-based, NLP-driven, Generative Al
e AMUWANAINTENIN Chatbots, Voice Assistants Wag Conversational Al
Workshop 13 : gONWUUNISAOA1SHY Line OA
314 Al Automation Waales Omni-Channel Marketing
. ‘ﬁugmmaﬂ Al Marketing Automation: n15¥119uwes Al Tuseuu CRM uag Marketing
Automation
o IA3nsilodwsurh Marketing Automation oA Make, Zapier, n8n way Pabbly
e #2989 Workflow d1%5U31U Marketing Automation
1. Workflow wanuaniauiaiugi
2. Workflow $2UUABUABLLLUYILAZYIN Inbox dRLuIR
3. Workflow svuvasailomuagInadinedndmluss
4. Workflow 5¥uU OCR wlasn iy Text
o hegsleiianisvi Al Automation Bu 9
Workshop 14 : 8anluu Automatic Workflow aag Al
14:30 - 14:45 4. | WNLUAS
14:45 - 16:00 . #atafi 7: Ethical Al & Data Privacy Compliance

n1sufuRnungviang PDPA & Data Ethics

va v 1%

e wszsudyajAnunseveyaduyAaa (Personal Data Protection Act - PDPA) Avozls uay

fnansznuag19lsmanisrinnisnaia

® Informed Consent & Data Minimisation: N13veAMNBugaNINgnAuazannsiideyaiily

[

InTuY
® Asaldnw
® LaNsENUVEY PDPA slanisnatniituiadousae Al
® LuImsnsUsSusidmsutnnsnaa Al

® Data Protection Impact Assessment (DPIA)

wallan1sld Al agnsliasesssunazaauldsalalusunisnain
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® LU Generative Al: Do’s and Don’ts
® Al Transparency & Explainability: vl Al finaulusslavazidilalade
® AsAAnNY
Wadadl 8: Al Marketing Strategy & Implementation Plan
Workshop 15 : Al Readiness Scan (Powered by ETDA)
n1399nLLUYU Al-First Marketing Roadmap ﬁm%'uqiﬁa
O Al for Executives
O Al Transformation
O Al Follow-up Plan
Strategy & Implementation Plan
®  UNTIUIINAMUAULIAIVBY Digital Transformation
® 310 Idea Marathon System f;j Al Marathon System

Workshop 16 : @319nagmns Al Marketing d1v3ussfnsvanm
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